“The miracle is this: the more we share, the more we have.”
~Leonard Nimoy

Welcome to our series: Interconnected! In this series, we want to help you meet your fellow 50plus
Matters™ peers. Each one of us holds a unique story and we can all learn from one another. The more
we know about each other, the more we learn about ourselves. We love hearing your stories and we
think they are an important tool in helping us defy the misconceptions that define our generation.
Without further ado,

Meet Brenda L!
Brenda describes herself as a Mom and Grandmother with a disability that
doesn’t slow her down or stop her from accomplishing anything she sets
her mind to.
Brenda describes herself as a Mom and Grandmother with a disability that
doesn’t slow her down or stop her from accomplishing anything she sets
her mind to. She works part-time as a trainer for a catalogue retailer and
runs a small balloon and gift business from her home.
1. What do you want us to know about you?
I am a 58 year old Female with a husband, 2 adult children and 2 adorable grandsons. I have limited
vision – I was born blind in one eye and with poor vision in the other. This disability has presented
some challenges but doesn’t hold me back. I work part time as a trainer for a catalogue retailer and
run a small balloon and gift business from my home. With the help of family and friends who always
seem to be available to chauffeur me around, I am able to enjoy a working life instead of being at
home dwelling on my disability.
2. Was entering your 50s a big deal?
No, I found turning 40 worse! It was just one of those milestones that we all have to endure.
3. What challenges do you face being 50+?
The biggest would be that I am afraid of not being ready for retirement. But there is also the additional
challenges just keeping up with the family and the home. A few more aches and pains make everyday
living take a bit more effort than when I was younger. I also find the changes in technology come so
fast and furious that I always seem to be behind. Good thing I have a tech savvy daughter to keep me
in the loop.
4. What are you doing to keep active?
I have personally committed to myself to spend 30 to 60 minutes every day on my treadmill. Some
days are more difficult than others but with perseverance I am succeeding in meeting my goal. I also
take on as much work as I can. I really enjoy the social interaction when I am out training, and the
creative aspects involved with the balloon business.

5. What are your pet peeves?
Being called “ma’am”; makes me feel old! I also find it difficult dealing with younger generations’ lack
of respect and general common sense. I wonder where us, Boomers, went wrong teaching manners
and respect as our parents did. I get really ticked off with the lack of Customer Service and the feeling
that I am intruding/annoying those whose job it is to assist and look after my requirements as a
consumer.

6. Tells us about an average day or the perfect day
On an average day I try to walk an hour on treadmill. Then I get into work mode: check emails and
return calls pertaining to my training duties then focus on my balloon business. In between I also do
the usual tidy up and everyday cleaning needed around the house. There are advantages being able to
“work” at home. A perfect day would be a relaxing day at the spa with my daughter! No work, no
cleaning, no phones.
7. Do you have a Bucket List? What’s next to be scratched off?
Not really a bucket list but a wish list. I would love to go to Hawaii and Ireland. When I’m ready to
retire, I want to be able to travel. Even if it is just packing up the 5 th wheel and heading out with my
husband (he does the driving) and exploring North America at our leisure. There is so much to see and
do here but getting on a plane and experiencing the great big world is also on top of my to-do list.
8. Are you a different shopper than you were 10-15 years ago? How?
Most certainly. No kids to shop for lunches and snacks and I now have
more time to watch for sales. Finances are still a challenge but not
the same as when the kids were younger. I still need to watch my
pennies but I do have a bit more expendable cash for a few nonessentials.
9. When shopping are you brand loyal or do you price compare?
I am a little of both on this one. I will buy my brands when on sale. I will stock up and try not to pay
full price. I coupon shop whenever I can (and remember to bring the coupons with me). When
shopping, on the majority of items I purchase, I find I am brand(s) loyal. No longer do I have to
purchase no-name to save a few pennies. I’m at a point in my life and finances that the quality of
name brands is more important to me than the minimal savings. I would love to be able to use the
Flipp app when shopping but the vision is an issue for me using this handy shopping tool.

10. What is more important when shopping – Quality or Quantity?
Quality first. There is no point buying something that you don’t like because the price was right just to
end up throwing it out. This pertains to everything, groceries, clothing, household items. I have too
many things in the back of closets and in the basement that were a “good deal” but didn’t stand the
test of time.
11. Are you interested in and do you look for incentives to purchase? (Coupons / Contests / Samples)
Yes, mostly coupons. I like saving money where I can but only on an item I would normally purchase. I
won’t buy something because I have a coupon if I know I won’t use it. I order free samples again, if it is
something I am interested in. Incentives, like coupons and free samples, prompt me to investigate the
product more so than TV commercials or print advertising. I always enter contests that come my way.
You can’t win if you don’t enter. The opportunity to “win” is an exciting potential. Out of the 3
incentives, I would say I enjoy contests the most.
12. What do you look for when you’re shopping online?

policies.

I look for quality and I price compare mostly for
household items. The advantage of shopping online is
seeing the reviews and price comparing over several sites.
If you investigate enough, you can be pretty confident of
the item you are ordering and that you are getting it at
the best price. I look at clothing online but haven’t
purchased anything yet. I’m always concerned about
sizing and return

13. Do you look at email often?
Sometimes, if I am looking for something from a company I
have signed up with I will look at what they have to offer at
that time. I must admit though that I delete a lot of the
emails without looking at them as I seem to get emails from
stores every day and it’s annoying! What might catch my eye
is words like Savings / Coupons / Contests.
14. Do you sign up for and read brand newsletters?
Very rarely will I sign up for a newsletter. I find brand newsletters very difficult to read. I open some
emails on my computer and increase the display size (keep in mind that I am legally blind) but still find
these newsletters difficult. A short email with links to click for more detail work so much better for me.
I am inundated on a daily basis with emails, most of them I just delete.
15. What about direct mail?
Yes, I would rather receive information in the mail where I can have it hands on. I know this is the old
school way of communicating but it still works the best to get a message across to me.
16. Do marketers get you?

Yes and no, I think they understand what we want or need, but I feel they are treating us like our
parents or grandparents instead of meeting up with the changes that have inspired us not to be old
before our time. For example: if I am out shopping for clothing I usually have 2 options. The first
option is the comfortable clothing that my parents would wear. The second option is the
uncomfortable clothing that my daughter would wear. The advertising in the flyers and in-store
perpetuates this idea that you are young or old. What about us the vibrant, energetic and young at
heart?
17. If you could tell a Brand/Product what they don’t understand
about you, what would it be?
That we are still young at heart and would like products to reflect
this. I am not a senior yet but I am not in my thirties. It seems like
they have forgotten the 50+ age group. Take furniture, do you know
how difficult it is to find a chair that is not too low to the ground or a
bed that you have to jump up to get into?
18. How should companies approach the 50+ market?
Companies need to realize that we are the group that can help their
businesses grow. We are at a point where we are more brand loyal
and care about quality. I might not be an impulse shopper but know what I want and make purchases
based on wants and needs. I no longer have to shop for “needs” only. I am a more informed shopper
than years ago, and want to be treated as an asset to each company that I support.
19. Why did you join the 50+ Matters panel?
I want to make sure that I am not being treated as “old”. Changing how brands and marketers think of
me is paramount. I remember, as a child, helping my grandmother clean her house. At the time, I
thought she was really old, maybe even 80. Looking back now, I realize she was in her 60’s. We are so
different today than the previous generations and I want to make sure that we are recognized for
being the energetic, well informed group that we are. The only way to get this perception changed is
to have a voice and 50plus Matters™ gives me that voice.
I wanted to find a source that would tackle some of the issues and changes that I face now or may face
heading into my senior years. These things could be things that your friends do not want to talk about
just as your parents and grandparents did not talk about with us either. I like that I have found an
outlet that shows me that I am not alone in tackling the issues.
The articles and fun facts from 50plus Matters™ on Facebook are
keeping me informed and providing a few chuckles along the
way.
20. Do you think this group can make a difference?
Yes, this group can help us find or give us outlets to share our
thoughts and years of experience with people and groups that
don’t know us very well.
21. What do you think about the FB articles and fun facts

I like them! Helpful and interesting facts. As before, I find them informative and fun. Keep on
posting!!
22. Any final thoughts you would like to share?
I am looking forward to the next chapter in my life and all the changes and challenges that come with
it. I am also looking forward to the next survey and fun facts from 50+ Matters. This is the one panel /
newsletter / Facebook group that I really enjoy being part of.
Copyright © 2016-2017 Commix Communications Inc. All rights reserved.

